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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 48.9 years old (.3%
older than average) and have a $105,685 (7.3% lower than average) annual household income.
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1.7% or 64,526 of MSP DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 36.4 years old (25.3%
younger than average) and have a $112,973 (2.4% higher than average) annual household income.
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2.7% or 68,570 of STL DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 52.9 years old (7.3%
older than average) and have a $110,411(9.9% higher than average) annual household income.
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5.8% or 111,619 of CIN DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 50.1 years old (3.%
older than average) and have a $108,220 (7.8% higher than average) annual household income.
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3.4% or 65,714 of WPB DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 53.4 years old (.3%
older than average) and have a $95,011 (9.8% lower than average) annual household income.
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 1.3% more likely to be a
college graduate, 3.9% more likely to work full-time, 3.5% less likely to be married, 17.6% more likely to
be a parent of 1 or more children under 18.
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1.7% or 64,526 of MSP DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 41.7% less likely to be a
college graduate, 6.5% less likely to work full-time, 32.5% less likely to be married, 58.6% more likely to
be a parent of 1 or more children under 18.
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2.7% or 68,570 of STL DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 19.3% more likely to be a
}’ college graduate, 17.3% more likely to work full-time, 39.6% more likely to be married, .1% less likely to

be a parent of 1 or more children under 18.
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who Listened to K-LOVE and/or AIR1in the past 7 days

5.8% or 111,619 of CIN DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 19.% more likely to be a
college graduate, 11.6% more likely to work full-time, 2.2% less likely to be married, 34.8% more likely
to be a parent of 1 or more children under 18.
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3.4% or 65,714 of WPB DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 25.7% less likely to be a
college graduate, 18.6% less likely to work full-time, 22.6% less likely to be married, 67.3% more likely to
be a parent of 1 or more children under 18.
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 6.2% more likely to own
their home, 6.5% more likely to own a lower valued home, 5.7% more likely to have a single-family home,
14.7% more likely to have a dog.
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1.7% or 64,526 of MSP DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 25.3% less likely to own
their home, 7.9% more likely to own a higher valued home, 22.4% less likely to have a single-family home,

21.1% more likely to have a dog.
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2.7% or 68,570 of STL DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
} STl Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 8.5% more likely to own

their home, 11.5% more likely to own a higher valued home, 1.2% more likely to have a single-family
home, 16.7% more likely to have a dog.

Airl

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older
Single Family House (unattached) % 51.6%
Own a Dog _
44.2%
Townhouse or attached Home 11.0%
J 20%
0.0% 18.7%
Condominium I 6 Own a Cat
|
8.4% 6.3% 5.6%
z 3.5% Apartment
51,267 l:)'2:1,‘114 FEVEN 159,255 n 21.3%
Own Other Own Second Home | obile Home or Manufactured 6.9% Own other type of Pet i
Real Estat
who Listened to K-LOVE and/or AIR1 in the past 7 days mSTL who Listened to K-LOVE andfor AIR1 in the past 7 days mSTL who Listened to K-LOVE and/or AIR1in the past 7 days mSTL
-~
¢ 24 Value of Owned Home: Adults 18 or older v, g Home Loans: Adults 18 or older
who Listened to K-LOVE and/or AIRL in the past 7 days %

— W 20 3330133 |

2.3%
0.0%
<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K S500K-$750K  $750K-S1M S1Vi+ Home Refinanced  Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Listened to K-LOVE and/or AIR1 in the past 7 days mSTL Mortgage Improvement Dutright (ND
STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 61 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

((Radio Stations: WAWE-FM OR Radio Stations: WCKL-FM OR Radio station websites visited/apps used past 7 days: WCKL-FM(klove.com) OR Radio Stations: WNLT-FM OR Radio Stations: WOBO-FM OR Radio Stations: WORI-FM OR Radio station websites visited/apps used past 7 days: WNLT-FM(klove.com) OR Radio station websites visited/apps
used past 7 days: WOBO-FM(wobofm.com)OR Radio Stations: KMWA-FM OR Radio Stations: KAIZ-FM OR Radio Stations: KLPT-FM OR Radio Stations: KLVA-FM OR Radio Stations: KLVK-FM OR Radio Stations: KLSW-FM OR Radio Stations: KWAO-FM OR Radio station websites visited/apps used past 7 days: KLSW-FM(klove.com) OR Radio Stations:
KDHX-FM OR Radio Stations: WAIW-FM OR Radio Stations: WLVW-FM OR Radio station websites visited/apps used past 7 days: WAIW-FM(airl.com) OR Radio station websites visited/apps used past 7 days: WLVW-FM(klove.com) OR Radio Stations: WFLV-FM OR Radio station websites visited/apps used past 7 days: WFLV 90.7 FM (klove.com))



5.8% or 111,619 of CIN DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 13.7% more likely to own
their home, 2.3% more likely to own a lower valued home, 16.8% more likely to have a single-family
home, 24.1% more likely to have a dog.
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3.4% or 65,714 of WPB DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 5.8% less likely to own their
home, 20.7% more likely to own a lower valued home, 13.9% less likely to have a single-family home,
42.1% less likely to have a dog.
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 4.3% less likely to look up D-
I-Y advice online, 4.2% less likely to always vote in local elections, 1.6% less likely to belong to a gym, .9%

less likely to fly domestic past yr.
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1.7% or 64,526 of MSP DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 8.5% more likely to look up
D-I-Y advice online, 7.% less likely to always vote in local elections, 75.3% less likely to belong to a gym,
28.9% less likely to fly domestic past y

ol Activity: Adults 18 or older

:
g o h

Registered to Vote Democrat/Lean  Republican / Lean Independent/ None
(In District of Residence) Democrat Republican of These

presdento Electons Ay ——rr

o o
i i ﬂ e ey
1574 = h ”‘E ﬂ - Statewide Elections: A!waw e
i s E LT E LT -1

MTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Recipes / Health Restaurant  Do-it-voursel Online Phone Home/ Fitness/Diet Job Search/  Apparel / Religion / Carer Take Onling  Education  Homework  Electroni Genealogy  Parenting/ Photography DﬂIM Daung
M;:I;I;ﬂ::: information Mn;r:;u::\l Advice f‘["&x:m "::.:::L‘ Garden deas Information Postresume Beauty deas Spirtualty Development  Classes mS::::? [n:l:;z«;ur Invite. Family Advice ::,:;n:; rvice Local Elections: Always ‘m
raatin, pshonied, L) Local Elections: Sometimes
® who Listened to K-LOVE and/or AIR1 in the past 7 days uMSP # who Listened to K-LOVE and/or AIR1 inthe past 7 days mMSP

(9
W& Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older J* Past 12-months Domestic Airline Trips: Adults 18 or older

‘ 14.5%

1tip HTYEm 17.7%

. 17.2%
U35 020 13.7%
3 trips 6.9%

: .4
4ips Eﬂ_ 5.6%

; 8
5-9trips eyt 9.2%
4-9% Flew Domestic past year: g
104 trips 1 3 366 Avg. # Domestic Flights: "
|

szm

Gilling-  lawnCare  Gamdening  Sicyding Swimming Fishing Volunieer  Camping Hiking Sewing - Bowling Belongta  Jjogging-  Baskethall voga-Piates  Aduk  GroupFitess Competiive Hunting  Camgwverof SnowsSkinz-  Followa Soccer Tennis Foothall mmatl Organized
Outdoar [Flowers or Work Backpacking  Crafts Health Clubor  Running Continuing Class  Video Gaming Aging Parent Snowboarding Weight Loss Baseball  Road Race
Cooking vegetables) Gym education or Relative Progam (5%,
Marathon,
m who Listened to K-LOVE and/or AIR1 in the past 7 days u MSP b

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 33
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

((Radio Stations: WAWE-FM OR Radio Stations: WCKL-FM OR Radio station websites visited/apps used past 7 days: WCKL-FM(klove.com) OR Radio Stations: WNLT-FM OR Radio Stations: WOBO-FM OR Radio Stations: WORI-FM OR Radio station websites visited/apps used past 7 days: WNLT-FM(klove.com) OR Radio station websites visited/apps
used past 7 days: WOBO-FM(wobofm.com)OR Radio Stations: KMWA-FM OR Radio Stations: KAIZ-FM OR Radio Stations: KLPT-FM OR Radio Stations: KLVA-FM OR Radio Stations: KLVK-FM OR Radio Stations: KLSW-FM OR Radio Stations: KWAO-FM OR Radio station websites visited/apps used past 7 days: KLSW-FM(klove.com) OR Radio Stations:
KDHX-FM OR Radio Stations: WAIW-FM OR Radio Stations: WLVW-FM OR Radio station websites visited/apps used past 7 days: WAIW-FM(airl.com) OR Radio station websites visited/apps used past 7 days: WLVW-FM(klove.com) OR Radio Stations: WFLV-FM OR Radio station websites visited/apps used past 7 days: WFLV 90.7 FM (klove.com))



2.7% or 68,570 of STL DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
}: STl Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 8.8% more likely to look up

D-I-Y advice online, 52.7% more likely to always vote in local elections, 37.3% less likely to belong to a gym,
11.7% more likely to fly domestic past
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5.8% or 111,619 of CIN DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 8.% more likely to look up D-
I-Y advice online, 11.5% more likely to always vote in local elections, 20.6% less likely to belong to a gym,

24.1% more likely to fly domestic past
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3.4% or 65,714 of WPB DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 34.5% less likely to look up
D-I-Y advice online, 59.6% less likely to always vote in local elections, 67.5% more likely to belong to a gym,
4.5% less likely to fly domestic past
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

— Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 4.9% more likely to use QSRs
past mo., .7% more likely to use Sit-Down Restaurants past mo., 12.2% more likely to use Casinos past yr.,

13.1% more likely to smoke cigarettes.
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1.7% or 64,526 of MSP DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 9.7% more likely to use QSRs
past mo., 24.6% less likely to use Sit-Down Restaurants past mo., 15.% more likely to use Casinos past yr,,
36.7% less likely to smoke cigarettes.
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2.7% or 68,570 of STL DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 4.9% more likely to use QSRs
past mo., 24.8% more likely to use Sit-Down Restaurants past mo., 34.9% more likely to use Casinos past yr.,
37.4% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
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5.8% or 111,619 of CIN DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 3.2% more likely to use QSRs
past mo., 1.2% more likely to use Sit-Down Restaurants past mo., 23.% more likely to use Casinos past yr.,
26.3% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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3.4% or 65,714 of WPB DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 3.7% more likely to use QSRs
past mo., .2% more likely to use Sit-Down Restaurants past mo., 12.5% more likely to use Casinos past yr.,
61.1% more likely to smoke cigarettes.
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 8.5% more likely to have a

401K, 7.5% more likely to have an Auto Loan, .6% more likely to Invest/Trade Stocks Online, 8.8% more likely
to pay with their Debit Card.
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1.7% or 64,526 of MSP DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 9.2% more likely to have a 401K,
113.9% more likely to have an Auto Loan, 92.8% less likely to Invest/Trade Stocks Online, 56.2% more likely to
pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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2.7% or 68,570 of STL DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 53.8% more likely to have a
% 401K, 17.% more likely to have an Auto Loan, 60.3% more likely to Invest/Trade Stocks Online, 3.% more likely
to pay with their Debit Card.
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5.8% or 111,619 of CIN DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 39.9% more likely to have a

401K, 37.8% more likely to have an Auto Loan, 48.6% more likely to Invest/Trade Stocks Online, 17.8% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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3.4% or 65,714 of WPB DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 12.1% less likely to have a 401K,

40.6% less likely to have an Auto Loan, 83.8% less likely to Invest/Trade Stocks Online, 17.8% more likely to
pay with their Debit Card.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 23 hours, 43
minutes and 7 seconds each week with All Forms of Media.

99.9% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 10 hours and 4 minutes each week
listening to All Local AM/FM Radio, representing 14.% of total time spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 6 hours, 48
minutes and 23 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 5 hours and 58 minutes each week
listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 3 days, 20 hours, 15
minutes and 48 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 11 hours and 30 minutes each week
listening to All Local AM/FM Radio, representing 12.5% of total time spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 3 days, 8 hours, 40
minutes and 39 seconds each week with All Forms of Media.

99.5% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 11 hours and 47 minutes each week
listening to All Local AM/FM Radio, representing 14.6% of totaltime spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 3 days, 7 hours, 55
minutes and 32 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 8 hours and 12 minutes each week
listening to All Local AM/FM Radio, representing 10.3% of totaltime spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 2 hours, 12

minutes and 4 seconds each week with All Forms of Ad-Supported Media.

72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 6 hours and 41 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 1 days, 18 hours, 4
minutes and 41 seconds each week with All Forms of Ad-Supported Media.

88.7% of Adults 18 or older who Listened to K-LOVE and/er AIR1 in the past 7 days spend an avg. of 5 hours and 13 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 21 hours, 39
minutes and 17 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 11 hours and 5 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 8 hours, 28
minutes and 48 seconds each week with All Forms of Ad-Supported Media.
78.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 8 hours and 27 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.

96

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

usoge 52.6%

who Listened to K-LOVE CIN
and/or AIR1 in the past 7
% of Total days
Weekly H:M:

= who Listened to K-LOVE and/or AIR1 in the past 7 days m CIN

CIN  DMA  Scarborough R22025:Sep24-Jul25  Qualintab 140 CINCINNATI  DMA  Scarborough R2 2025: Sep24-Jul25  QualIntab 2,033 Hubbqr RUEEE oL Evcpsng
All Graphs and scefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. A dnadiboc or Anything

((Radio Stations: WAWE-FM OR Radio Stations: WCKL-FM OR Radio station websites visited/apps used past 7 days: WCKL-FM(klove.com) OR Radio Stations: WNLT-FNI OR Radio Stations: WOBO-FM OR Radio Stations: WORI-FIM OR Radio station websites visited/apps used past 7 days: WNLT-FM(klove.com) OR Radio station websites visited/apps
used past 7 days: WOBO-FM(wobofm.com)OR Radio Stations: KMWA-FM OR Radio Stations: KAIZ-FM OR Radio Stations: KLPT-FM OR Radio Stations: KLVA-FM OR Radio Stations: KLVK-FM OR Radio Stations: KLSW-FM OR Radio Stations: KWAO-FM OR Radio station websites visited/apps used past 7 days: KLSW-FM(klove.com) OR Radio Stations:
KDHX-FM OR Radio Stations: WAIW-FM OR Radio Stations: WLVW-FM OR Radio station websites visited/apps used past 7 days: WAIW-FM(airl.com) OR Radio station websites visited/apps used past 7 days: WLVW-FM(klove.com) OR Radio Stations: WFLV-FM OR Radio station websites visited/apps used past 7 days: WFLV 90.7 FM (klove.com))



Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 10 hours, 48
minutes and 55 seconds each week with All Forms of Ad-Supported Media.

68.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 5 hours and 18 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 6.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 7 hours
and 10 minutes each day with All Forms of Ad-Supported Media. 72.6% listen to Local AM/FM Radio

for an avg. of 57.4 minutes/day.

(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 6 hours
and 0 minutes each day with All Forms of Ad-Supported Media. 88.7% listen to Local AM/FM Radio
for an avg. of 44.8 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 95. minutes/day.

| Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 9 hours
and 57 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 15.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 8 hours
and 4 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to Local AM/FM Radio

for an avg. of 72.5 minutes/day. (Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 8 hours
and 24 minutes each day with All Forms of Ad-Supported Media. 68.2% listen to Local AM/FM Radio

for an avg. of 45.5 minutes/day. (Local Radio delivers 6.2% of Time with Ad-Supported Media.)
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- 7,166,580 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 57.4 minutes every day representing
34.3% of all time spent daily with Ad-Supported Audio.
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57,235 or 88.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 44.8 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Audio.
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68,570 or 100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 95. minutes every day representing 43.7% of
all time spent daily with Ad-Supported Audio.
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- 87,555 or 78.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 72.5 minutes every day representing 44.7%
of all time spent daily with Ad-Supported Audio.
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- 44,817 or 68.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 45.5 minutes every day representing 37.4%
of all time spent daily with Ad-Supported Audio.
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7,166,580 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 57.4 minutes every day representing
34.3% of all time spent daily with Ad-Supported Audio.
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57,235 or 88.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 44.8 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Audio.
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68,570 or 100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
Al )}::z STl to Ad-Supported Local AM/FM Radio for an average of 95. minutes every day representing 43.7% of
& all time spent daily with Ad-Supported Audio.
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87,555 or 78.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 72.5 minutes every day representing 44.7%
of all time spent daily with Ad-Supported Audio.
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44,817 or 68.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen i
to Ad-Supported Local AM/FM Radio for an average of 45.5 minutes every day representing 37.4%
of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Hot
AC, and Pop Contemporary Hit Radio.
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57,235 or 88.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Rock, Talk/Personality, Country, and
News/Talk/Information.
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68,570 or 100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Album Adult Alternative, Classic Rock,
News/Talk/Information, New Country, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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87,555 or 78.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Classic
Rock, and News/Talk/Information.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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44,817 or 68.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
News/Talk/Information, and Urban Contemporary.
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5,692,424 or 57.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
watch Ad-Supported Local TV Stations for an average of 100.8 minutes every day representing 32.9%
of all time spent daily with Ad-Supported Video.
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26,526 or 41.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 46.8 minutes every day representing 27.7% of all
time spent daily with Ad-Supported Video.
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73,513 or 65.9% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 123.9 minutes every day representing 34.% of all
time spent daily with Ad-Supported Video.
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37,174 or 56.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 111.7 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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5,692,424 or 57.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
watch Ad-Supported Local TV Stations for an average of 100.8 minutes every day representing 32.9%
of all time spent daily with Ad-Supported Video.
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26,526 or 41.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch

Ad-Supported Local TV Stations for an average of 46.8 minutes every day representing 27.7% of all
time spent daily with Ad-Supported Video.

Weekly
Reach % 62.5%

Avg. Hours+Minutes/day with Ad-Supported

_ llshare OfAd-suppOI'ted video " Video: Adults 18 or older

53.7%

5:27

who Listened to K-LOVE
38.6% and/or AIE:I in the past 7
36.4% ays

41.2%

MSP

31.2%

23.3%

19.4% 19.4%

0,
15.7% 1499

11.1%
0,
9.5% 8.1%
. o

Weekly
Total
Persons
Reached:

26,588 2,087,796

26,526 2,441,379
Cable TV

Local TV

31,174 1,416,029

20,127 1,109,748
YouTube TikTok
Average

Daily Mi
Viewing:

18,979 1,501,831 15,022 755,918
Amazon Hulu

12,520 522,292 10,104 553,828 6,160 431,197

e 3,818 313,553
Paramount+ AppleTV+ Netflix Roku

S oo U os JE s RS o N oo R o IR s RN s RN RN

® who Listened to K-LOVE and/or AIR1 in the past 7 days

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 323 MINNEAPOLIS-ST. PAUL DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m MSP

* Share of Everything

itecl/apps used past 7 days: WHNLT-FM(idove.com) OR Radio station websites visited/apps
KLVK-FIVI OR Radio Stations: KLSW-FIVI OR Radio Stations: KWAO-FM OR Radio station websites visited/apps used past 7 days: KLSW-FIVi(klove.com) OR Radio Stations.
KDHX-FM OR Radio Stations: WAIW-FM OR Radio Stations: WLVW-FM OR Radio station websites visited/apps used past 7 days: WAIW-FM(airl.com) OR Radio station websites visited/apps used past 7 days: WLVW-FM(klove.com) OR Radio Stations: WFLV-FM OR Radio station websites visited/apps used past 7 days: WFLV 90.7 FM (klove.com))

Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,081

((Radro Stati

WAWE-FM OR Rodio Stations: WICKL-FM OR Radio station wi

ast 7 days: WKL .com) OR Radio Stations: WHLT-FM OR Radio Stations.
used past 7 days: WOBO-FM(wobofm. cam/UR Radio Stations: KMWA-FIV OR Radio 5ranon5 KAIZ-FM OF Radio Stations: KLPT-FM OR Radio Stations: KL\/A FM OR Radio Statiol

: WOBO-FM OR Radlo Stations: WORI-FM OR Radio station we




41,272 or 60.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 137.7 minutes every day representing 37.1% of all
time spent daily with Ad-Supported Video.
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73,513 or 65.9% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 123.9 minutes every day representing 34.% of all
time spent daily with Ad-Supported Video.
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37,174 or 56.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch

Ad-Supported Local TV Stations for an average of 111.7 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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5,692,424 or 57.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Dramas.
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' 26,526 or 41.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Dramas, Local News -
Evening, Local News - Morning, and Reality - Adventure.
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41,272 or 60.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, Sports, Game Shows, Movies, and Comedies.
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73,513 or 65.9% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Local News - Late, and Game Shows.
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37,174 or 56.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening,
Game Shows, Court Shows, and Dramas.
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' 7,814,844 or 79.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Social Media for an average of 134.1 minutes every day representing 23.8% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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56,547 or 87.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Social Media for an average of 168.2 minutes every day representing 32.3% of all time
spent daily with Ad-Supported Digital Media.
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56,476 or 82.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Social Media for an average of 133.2 minutes every day representing 21.6% of all time

spent daily with Ad-Supported Digital Media.
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87,988 or 78.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Social Media for an average of 118.2 minutes every day representing 22.% of all time
spent daily with Ad-Supported Digital Media.
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46,808 or 71.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Social Media for an average of 164.3 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Digital Media.
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7,780,583 or 78.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 48.9 minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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46,757 or 72.5% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 60.7 minutes every day representing 36.1% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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56,476 or 82.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 38.% of all time spent
daily with Ad-Supported Social Media.
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| 87,988 or 78.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-

Supported Facebook for an average of 38.6 minutes every day representing 32.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Soc:ml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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38,207 or 58.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 53.7 minutes every day representing 32.6% of all time spent
daily with Ad-Supported Social Media.
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| 7,780,583 or 78.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 48.9 minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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46,757 or 72.5% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 60.7 minutes every day representing 36.1% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.5% Social Media: Adults 18 or older
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56,476 or 82.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 38.% of all time spent
daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
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. 87,988 or 78.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 38.6 minutes every day representing 32.7% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.8% Social Media: Adults 18 or older
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| 38,207 or 58.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 53.7 minutes every day representing 32.6% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 539,239;
Social Media: 497,219; Local Radio: 477,727; Non-Prem. Cable: 242,706; Local TV: 232,319
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 3,985; Local Radio: 3,939; Non-Prem. Cable: 1,255; Local TV: 772 reaching
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 4,417; Social Media: 4,018; Non-Prem. Cable: 2,206; Local TV: 1,759 reaching
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days.

All Other Digital Media: 5,905; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,182; Local Radio: 5,634; Non-Prem. Cable: 2,955; Local TV: 2,508 reaching
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days.

All Other Digital Media: 7,237;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 2,877; Social Media: 2,426; Non-Prem. Cable: 1,539; Local TV: 1,244 reaching
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days.

All Other Digital Media: 4,341; Local
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

9,021,064 or 91.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
spend an average of 45.4 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local
Radio Stations Out-of-Home for an average of 47.8 minutes/d
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

63,647 or 98.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 46.1 minutes per day driving, seeing Billboards and Signs. 74.1% Listen to Local Radio
Stations Out-of-Home for an average of 30.6 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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67,665 or 98.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 50.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.6 minutes/day.
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an average of 43.4 minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local Radio

Stations Out-of-Home for an average of 55.7 minutes/day
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)

‘Grocery Stores -
Billboards & Signs (Weekly Drivers)  PESERER 8577 54 300 Walking in Towns
Walking in Towns, Cities, Downtown... m _[m m Walking in Towns, Cities, Downtown
6,90 Cities, Downtown Areas Shopping Malls
AM/FM Radio 66.1% Areas 19.4 18.0
(Gas Stations/Convenience Stores 2% 5B Gioorcs & Signs (Weekly S Billboards & Signs (Weekly
Shopping Malls m Drivers) Drivers)
46.9 #
Restaurants & Bars Avg. Hours+Minutes/day with Out- m e Movie Gsrer,ery
2 ia: . Groce tores
ShiaM of-Home Media: Adults 18 or older m MovleTheaters Smresw Theaters o6
% 14.7
Drug Stores m e
o Spc
. == lﬁﬂ - o
Spotify e m Restaurants = Podcas 6.4 4.1
S s mhfﬁdﬂk '-WET AM/FM Radio AM/FM Radio ts
and/or in the past = _
e 426 43.4 8.7 GosN Dr..

Movie Theaters

58,965 or 89.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 46.9 minutes per day driving, seeing Billboards and Signs. 57.% Listen to Local Radio
Stations Out-of-Home for an average of 40.4 minutes/day.
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9,021,064 or 91.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an
average of 45.4 minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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63,647 or 98.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an
average of 46.1 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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67,665 or 98.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an
average of 50.6 minutes per day driving, seeing Billboards and Signs representing 31.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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106,390 or 95.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an

average of 43.4 minutes per day driving, seeing Billboards and Signs representing 32.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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58,965 or 89.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an
average of 46.9 minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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63,647 or 98.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 46.1 minutes per day driving an average of 26.8 miles each day and are 84.3% more
likely to use 1-694 east of [-35W than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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67,665 or 98.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 50.6 minutes per day driving an average of 29.5 miles each day and are 132.% more
likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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106,390 or 95.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 43.4 minutes per day driving an average of 25.3 miles each day and are 141.8% more
likely to use US 50 (Columbia Parkway) than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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58,965 or 89.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 46.9 minutes per day driving an average of 27.3 miles each day and are 132.5% more
likely to use Gateway Blvd than the Metro average.
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- 2,686,264 or 27.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 29.8%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media {Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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18,882 or 29.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 21.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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24,073 or 35.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.3 minutes every day representing
32.2% of all time spent daily with All forms of Print Media.
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24,214 or 21.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 31.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 14,134 or 21.5% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.4 minutes every day representing
24.3% of all time spent daily with All forms of Print Media.
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"Advertising Actions"
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past 3mos Due to Ads on %)
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"Advertising Actions"

P18+ who Listened to K-LOVE and/or AIR1 in the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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"Advertising Actions”

P18+ who Listened to K-LOVE and/or AIR1 in the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

"
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“Advertising Actions"”

P18+ who Listened to K-LOVE and/or AIR1in the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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"Advertising Actions'’

P18+ who Listened to K-LOVE and/or AIR1 in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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